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#1 NATIONWIDE

Realogy Brokerage Group LLC has been the #1 residential real estate brokerage in the U.S. for 24 years®,
successfully bringing together home buyers and sellers from across the country.
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REALTRENDS

THE TRUSTED SOURCE

Company | Sales Volume
9_% Anywhe re | $184 Billion |
2. Compass $151 Billion |
3. Home Services of America, Inc. | $150 Billion

4, eXp Realty $72 Billion

5. Redfin | $37 Billion

6. Douglas Elliman Real Estate | $29 Billion

7. Hanna Holdings/Allen Tate | $26 Billion

8. @properties | $16 Billion |
9. Wiliam Raveis | $16 Billion

10. HomeSmart $15 Billion
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96%

OF HOME BUYERS

USE THE INTERNET

Online exposure is critical to getting a competitive
price and a fast sale for your property. Thanks to my
digital marketing expertise and the Coldwell Banker®
brand’s top online presence, I'll get your home seen
and sold.

*National Association of REALTORS® 2022 Profile of Home Buyers and Sellers.
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THE #1 MOST VISITED
REAL ESTATE BRAND

ONLINE’

Home buyers are online, and more of them are visiting Coldwell Banker® sites than other real
estate brands, which means your property gains better exposure and more qualified buyers.

184.2M

Site visits to Coldwell Banker websites

Coldwell Banker" RE/MAX Compass Century 21 Helier Wilaams Xp Realty
184.2M 132.7M 39.6M 26.2M 23.0M 11.8M
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CONSUMERS WHO sAaw OUR
ADVERTISING WERE 3X MORE

LIKELY TO WORK WITH A
COLDWELL BANKER AGENT.

#1-RATE
REAL ESTATE AD
TMYEARS IN A ROW

Year after year, the Coldwell Banker® brand is proud to deliver the national
network advertising that connects with viewers and leads the industry in
effectiveness. By affiliating with Coldwell Banker Realty, | leverage one of
the strongest and most recognized names in real estate to make the right
impression and attract buyer interest in your property.
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WOMEN’S CHOICE
AWARD awarD WINNER

5 YEARS IN A ROW
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#1 IN AGENT
SATISFACTION

ONCE AGAIN®




MARKETING YOUR HOME

We offer one of the most powerful and comprehensive marketing programs to ensure your
home is seen by the right buyers. In addition to our industry-leading online strategy, we use
a proven combination of traditional and cutting-edge methods to market your home with a

comprehensive 360-degree approach.
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In today's competitive real estate market, the key to success is differentiation — doing
common things in an uncommon way. In fact, differentiation from the competition has
become the cornerstone of outstanding real estate service.

We are proud to deliver exceptional property marketing that is designed to quickly attract
attention and showcase your property with a digital-first strategy that maximizes the
modern media marketplace. Coldwell Banker Realty is committed to ensuring that your
property is uniquely positioned to sell.
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PHOTOGRAPRHY

If a picture is worth a thousand words, then beautiful high-quality
images could be worth thousands of dollars when selling your home.
I'll make your property look its very best, thanks to professional
photography that encourages buyers who are browsing online to
slow down and take notice.
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ONLINE

- XPOSURE

My comprehensive online marketing strategy includes detailing your property’s
critical selling points and posting multiple photos on the most visited real estate
websites in the world. The result? Your home gets showcased on dozens of
high-traffic sites — putting it in front of potential buyers everywhere.
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SINGLE-PROP
WEBSIT!

Show buyers your home is worth the investment with a single-property
website. Unlike listing sites where your home is forced to compete for attention
with similar properties, ads and other distractions, a single-property website
keeps the focus on your home. | will promote this unique site to potential
buyers throughout the property marketing campaign and on social media.
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VIRTUAL PROP
TOUR

In creating a professionally produced photo slideshow of your home,
| can engage buyers wherever they are.

RTY
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Today'’s buyers are active online, which is where I'll heavily promote your property
to generate buzz and attract the attention of potential buyers. Using Boost I'll get
the word out about your listing on Facebook, Instagram, Waze and across the
web with visually compelling ads that are powered by the industry’s best targeting
to ensure the right audiences see your home.
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-MAIL
MARKETING

My property announcements will reach a targeted segment of my exclusive
emall list and is an easy yet effective way to connect with buyers, agents and
their networks.
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AREA REALTOR
NOTIFICATION

| will notify agents at local real estate companies once your property hits
the market. By mobilizing the real estate community for your benefit, |
create more opportunities for agents to connect their buyer clients to a
hot new property — further advancing the sale of your home.
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123-456-7890

INNOVATIVE
MOBILE BROCHUR

My distinct Coldwell Banker” yard sign attracts the attention of buyers, who
can instantly view details of your property using the CB Mobile Brochure
technology. An exclusive yard sign panel delivers your home’s unique details
and photos to consumer mobile phones. Every inquiry becomes a lead,
allowing me to proactively engage and follow up with interested buyers.
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YOUTLBE
ADVERTISING

Leveraging the mass audience and highly targeted capabilities of YouTube -
the second most visited website online™ — your property will receive optimal
views as a YouTube ad. It will be seen by those most likely to be in-market
to purchase a home. Interested buyers can click on the ad to view more
information about your property and get in touch with me immediately to
schedule a showing. Additionally, | will be able to update you with statistics
specifically detailing your ad’s performance, including total number of
views and clicks.
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PROPERTY
BROCHURES

I'll showcase your home's unique selling points with a professionally
printed property brochure filled with high-quality photography and
powerful content. It features a trackable QR code so interested buyers
can contact me directly.

DALYS KEITH



EXCLUSIVE PROPERTY MARKETING

Silver Envelope Home Announcement
Stunning, trifold property announcements direct mailed to your neighborhood in silver envelopes
that get noticed
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LUXURY PROP
SHOWCASE

| will ensure that your extraordinary home receives the attention it deserves by
positioning it as a featured property on The Wall Street Journal | Real Estate and
Mansion Global websites®. It will be highlighted and appear prominently at the
beginning of the search results in your specific town for maximum visibility.
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EIMARKETING YOUR HOME

STEF BY BTEP

Backed by an exclusive and comprahensive suite of luxury marksting support and resources, | have the expertisa to guide you through every step

of the home selling process.

STEP 1 PRICING STEP 2 - PREPARING

* Prepare a strategic pricing analysis (SPA) * Remove clutter and organize

* Review market conditions + Clean and make repairs

* Review olther homes on the market + Stage your home for sale

e Discuss your home-sale goals + Consider a home protection plan

* Determine the optimal listing price * Complete listing documents and disclosures
STEP 3 - MARKETING STEP 4 - CLOSING

* Install distinctive Coldwell Banker +« [Evaluate offers and negotiate best price

Global Luxury” yard sign
Promote your home on the MLS

Syndicate your home's listing to real estate
websites nationally and internationally

Implement your customized property
marketing plan

Respond to online buyer inquiries
Arrange showings

Communicate feedback

Provide market updates

.
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and terms
Facilitate inspections

Coordinate closing date, time, location
and contacts

Menitor buyer financing and home appraisal
Follow up on details

Review closing statement

Close the sale

Provide copies of all closing documents



FIRST IMPRESSIONS

The largest number of potential buyers will view a newly listed home within the first 14 days on the market,
and the number will decrease as the days on the market increases. This pool of buyers includes home
buyers just entering the market and, more importantly, buyers working with Realtors” who have already
seen the existing inventory and have not found a home, making them eager to make an offer.

To take advantage of this increased level of traffic and buyer interest, your property should be priced to sell
at fair market value, from the very start.

Peak Selling Activity

Week 1 Week 2 Week 3 Week 4

Time On Market (Weeks)




MARKET EVALUATION

The bast price obtainable for your home will ultimately ba determined by the dynamics of the market, including factors such as:
1. LOCATION
2. BUYER DEMAND
3. FINANCING

If the asking price of a property increases beyond falr market value, the pool of potential buyers decreases the number of showings and the percentage
of qualified buyers viewing your homa.

PERCENTAGE OF THE MARKET THE
PROPERTY APPEALS TO

80%

60%

40%

20%

15% Cver 10% Over Fair Market Value 10% Under
Market Value Market Value Market Value
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Compare locations based on Iiving:- .
affordability, average home prices and’
other important factors. Try it.out with //
whatever city you dream of moving t'Of

; Ju/'k* /
MOVE METER

onsidering a move? Use data to compare where you live to any other location in 4

A

CALCULATE

Scan here to
Visit the
M'bve Meter
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NEIGHBORHOOD NEWS.
The real estate market inside

scoop for the community you love.

_41'
Trends in the Surrounding " f ‘
Market L.rea : K RECEIVE

MARKET DATA,
CURRENT
LISTINGS, AND

MORE!

SCAN HERE TO
GET STARTED!
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MAXIMIZE YOUR
SRR feleL i SELLING PRICE

Coldwell Banker Realty can help you make the needed improvements
CLEANING and repairs to prep your home for sale with no upfront costs using the
RealVitalize™ program. There are no hidden fees or interest and you

RB APPEA :
WS AFFRh don't have to pay until your property sells®.
ELECTRICAL UPGRADES HOW IT WORKS
FLOORING
1 = We'll work together to decide which home improvement projects
CARPENTRY will increase your home's value the most and set an estimated

budget for the work.
HANDYMAN SERVICES
2 = ['ll enroll your home in the RealVitalize program and get you
connected to a dedicated Angi Project Consultant who will
MOVING AND STORAGE source and schedule local vendors from Angi's network of
trusted service professionals.

LANDSCAPING

PAINTING
3 = Once you approve the estimates, local top-rated professionals
PLUMBING implement your home improvements. Home projects and
ROOM RENOVATIONS services are backed by the Angi Happiness Guarantee, If you're
not satisfied with your home project or service, Angi will work to
STAGING make it right.

4. | list your home. You don't pay anything back until closing”.

*Sellor must pay for work upon earlier of closing, listing no longer being in eflect, or 12 months alter complation of first job. If setflement proceads are insutficient 1o cover
ihe RealVitalize project costs, seer must pay the balanca within 15 days after closing.

©2023 Coldwell Banker. All Rights Reserved. Not avakable in all states and only at participating offices. Void where prohibited. Terms and conditions apply. Execution
of program agreement is required. Results not guarantead. Not intended as a solicitation if your property is alreadly listed by another broker. The RealVitalize logo and
trademark are owned by Anywhere Real Estate Group LLC, Coldwedl Banker and the Coldwell Banker logos are trademarks of Coldwell Banker Real Estate LLC. The
Coldwell Banker System is comprised of company owned olfices, owned by a subsidiary of Arywhere Advisors LLC, and franchised offices that are independently
owned and oparated, The Coldwell Banker System fully supports the principles of the Fai Housing Act and the Equal Opportunity Act. All property enhancement
services are provided by the applicable service provider affiiated with Angi, and not Coldwell Banker or any of its franchisees or alfiiates.
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DALYS & COLDWELL BANKER
SUPPORT SI. JUDE

I'm proud to announce my partnership with St. Jude's Children's Research Hospital.®
In addition to my monthly donations, as part of the CB Supports St. Jude program, I'm making
a donation to this one-of-a-kind hospital every time | help a client buy or sell a home.

The Coldwell Banker brand has been guiding people home since 1906. Home is the place we
long for at the end of the day, the place that holds all we love and everything we cherish. At
St. Jude, they give kids the second chance they need to realize dreams and reach milestones.
When they need it most, these patients and families find a home-away-from-home at St. Jude,
where everyone shares the same mission: Finding Cures. Saving Children.”

With your support, we can help one of the world's leading children's cancer hospitals develop
even more powerful treatments and help the world's bravest kids get back home even faster.

For more information visit coldwellbanker.com/stjude
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MY WEBSIT

The first stop on your home search? My website. Not only is it an easy way to
check out all the available properties in your preferred area, it's also another way
for me to get to know the types of properties that you like. Simply register on
the site, and | will receive updates about your activity. Plus, you can save your
search for future access, save and share homes you like, and sign up to receive
emalil alerts when new homes that match your criteria come on the market.

And thanks to its responsive design, you can do it all from your mobile device,
tablet or desktop!

CERTIFIEDGLOBALLUXURY.COM




Bolstered by over two decades of experience as a member of the National Association of
Realtors, serving communities throughout Maryland and Washington, D.C., Dalys understands
that buying or selling a home 1s one of the biggest decisions in our lives. Having begun her
career as a caseworker passionately advocating for adolescents in the inner cities, she
subsequently moved to media marketing, building a successtul track record as an executive for
radio and television stations before pursuing a career in real estate. Her unparalleled experience
in sales, marketing, and expert negotiation are skills used daily to deliver personal service and
winnng results.

Honesty, responsiveness, and attention to detail are hallmarks of her business model and are just
some of the characteristics that have propelled Dalys as an award-winning and highly
credentialed luxury agent. A member of the Coldwell Banker International President's Circle, a
Certified Luxury Home Marketung Specialist (CLHMS), Certified International Property
Specialist (CIPS), Military Relocation Professional (MRP), and a member of the Institute for
Luxury Home Marketing; she ranks among the top 5% of all agents worldwide.

Outside of her sales achievements, Dalys is passionate about charitable causes that include
volunteering to feed the food-insecure through her affiliation with the University Club of D.C.
She donates her time to the Wounded Warrior Project. She fuels her commitment to children by
assisting with humanitarian reliet as a UNICEF Guardian Circle member and St. Jude Children's
Research Hospital.

Dalys enjoys cycling, hiking, skung, and salsa dancing at the same high energy level brought to
her daily schedule. Above all else, she is the proud mother of a son and three daughters.
Respected throughout the industry as a smart, savvy, and sophisticated professional, Dalys
maintains an ongoing relationship with her clients, making certain their needs continue to be met
long after the transaction 1s closed.
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The property information herein is derived from various sources that may include, but not be limited to, county records and the Multiple Listing Service, and it
may include approximations. Although the information is believed to be accurate, it is not warranted and you should not rely upon it without persanal
verification. Not intended as a solicitation if your property is already listed by another broker. Affiliated real estate agents are independent contractor sales
associates, not employees. ©2022 Coldwell Banker. All Rights Reserved. Coldwell Banker and the Coldwell Banker logos are trademarks of Coldwell Banker
Real Estate LLC. The Coldwell Banker® System is comprised of company ewned offices which are owned by a subsidiary of Realogy Brokerage Group LLC and
franchised offices which are independently owned and operated. The Coldwell Banker System fully supports the principles of the Fair Housing Act and the
Equal Opportunity Act. 22FUJD_CBR_5/22



